Think through carefully each of the marketing terms and advertising concepts below before you answer.  The responses may reflect your text, the lectures, and outside examples.  Make sure you answer the entire question as there are two distinct parts to be addressed. 
PART I.
300 points
Define each term or principle listed below (5 points)
Give a specific example (10 points each example.  Do not use the same product, service or company more than once in this section.)
Market Penetration


Integrated Marketing Communication
Competitive Advantage

Skimming Price Strategy
Nationalism



Publicity
Concept Testing


Public Relations
Psychographics


Company Culture

Observation



Consumer Behavior
Product Placement


Primary Research

Reference Group 


Big Data
Breakeven analysis


Brand Equity

Artificial Intelligence


Product Life Cycle

Below is an example of format and content. 

1. Positioning.  The place a brand occupies in the mind of the consumer.

The Energizer Battery Company positions itself as the most reliable and long lasting.


It demonstrates long-lasting with a Pink Bunny who beats a drum nonstop.

2. Continue
Part II.    Answer fully the question below. Go online to answer this question (50 Points). 

Define “Cause-Related Marketing.”  10 points
Give two specific examples of each and explain why you believe each partnership is effective or not.  Support your conclusions.
20 points each example/support



